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Executive summary 
 

The POWER UP project has been running since 2021 and time was needed to define how to 

best provide access to cheaper, renewable energy to vulnerable households in each 

participating city. This document provides a quick overview with which communication 

supports POWER UP pilots communicate about their energy poverty activities with and to 

vulnerable households. Throughout the project there are two major communication rounds 

that are run by pilots at the local level: 

The engagement campaigns aimed at recruiting vulnerable households for the new energy 

scheme in each pilot city (summarized in an internal document, deliverable D3.3) 

The communication campaigns (to be summarized in deliverable D5.1) take place in the last 

stage of the project with the aim of delivering energy support and advice to households and 

to enlarge the number of households that are aware of the energy poverty problem, that know 

about the scheme and that may want to join it 

 

This deliverable provides an overview of the communication materials used or to be used by 

POWER UP pilots throughout their local communication activities aiming for a mobilization of 

and support to vulnerable households more than simple marketing of the cityõs efforts in 

POWER UP. It covers the period from September 2021 to August 2024. The mission of POWER 

UP is to involve the highest possible number of people in a local community, may it be in an 

active way or to raise awareness of the energy poverty challenge and its solutions.  

 

In this report, we focus solely on communication materials. They are as important as the 

message conveyed by the materials and, if designed well, will have an impact on the reach of 

the message. With which type of communication materials did the POWER UP pilot cities try 

to bring the social aspect of energy services into the minds of citizens, local entrepreneurs or 

associations up to now? 

 

ABOUT POWER UP 

Being energy poor is not a fate and should not exclude people from being part of the energy 

transition. To make this happen, it needs public authorities with a voluntaristic policy and the 

strong political will to fight energy poverty in the long-term. The POWER UP project put those 

authorities in the very center of its action. It started off with the ambition to design business 
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models that reduce the vulnerability of low-income people on the energy market by providing 

them with access to local renewable energy. After many months of hard work, convincing and 

embarking internal departments and local stakeholders, the 4 pilots of the project and their 

professional consortium partners from the academic, private and NGO sector have come up 

with innovative models for their specific area: 

¶ In the Campania area (Italy), the four municipalities that co-operate within the joint office 

of UCSA (Ufficio Comune per la Sostenibilità Ambientale) invest in photovoltaic PV 

panels installed on public buildings and company facilities. In return for getting the 

renewable energy, they donate the state incentives they get from energy production to 

local, vulnerable families. 

¶ Roznovõs (Czech Republic) model takes a slightly different approach: Here the 

municipality of 16,500 inhabitants invests in a photovoltaic system for a social housing 

building. The aim is to reduce energy costs for residents through collective self-

consumption directly generated by the tenants (collective self-consumption). 

¶ The Valencia model (Spain) is two-fold: one is the òRenewable energy self-consumption 

public serviceó. It is based on a set of 5 photovoltaic installations (total power of 2.8 

MWp) installed by the municipality on cemeteries. Municipal buildings will self-consume 

75% of the produced energy and 25% will go to residents in need. These vulnerable 

households will get the energy for free. The second activity is the large-scale promotion 

and support of (emerging and existing) energy communities.  

¶ The Eeklo model introduces the municipal collaboration with energy cooperatives to 

increase community involvement. The project focuses on wind energy, with the 

municipality investing in shares of a local wind turbine. These are òleasedó to vulnerable 

citizens who thereby become a cooperative member and access renewable energy at 

a subsidized price. The costs related to the share are being repaid over 5-6 years by 

these citizens through small monthly fees on their electricity bill.  

 

Figure 1 - Map with POWER UP pilot areas 
www.socialenergyplayers.eu  

http://www.socialenergyplayers.eu/
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1. Promoting social energy  

services in 4 pilots  
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During the initial incubation phase between 2021 and 2023, the design of business models 

happened òbehind the scenesó, through a communication reserved to a limited number of 

relevant stakeholders, including vulnerable people. Between 2023 and 2024, all business 

models got confirmed and first vulnerable households were involved in some pilots.  

 

Overall, the implementation of the renewable energy production schemes is still ongoing and 

while the initial version of this report was drafted (Autumn 2024), pilots were at different stages. 

Eeklo already started off the pilot project with an existing wind turbine. Valencia has installed 

the first PV installations based on the public renewable self-consumption model on cemeteries 

and it prepares for the energy communities to seize their solar installations. But even for 

Valencia, one of the most advanced pilots, an initial recruitment phase was implemented only 

during the summer of 2024, including meetings with Social Services neighborhood centers, 

organization of informative sessions to referred households and the signing of the first 25 

informed consent forms. The installations, however, still need to be legalized to start 

distributing the energy among vulnerable households (should be ready by the end of the year). 

 

For the UCSA and Roznov pilots, the concrete installations (or connection of existing 

installations as is the case of the Italian partner) were still pending due to administrative delays 

when this report was drafted. This has also an influence on the timeline for the communication 

activities. Communication strategies are defined but the contents will be produced on the go 

to ensure a better fit to the needs. 

 

No matter their advancement, all pilots want to:  

¶ Mobilise vulnerable households and local communities on the topics of renewable 

energy production, energy poverty and right to energy; 

¶ Deliver support to households in reducing and optimising their energy consumptions, 

via communication campaigns and specific activities such as workshops; 

 

The most advanced started to create context-specific communication materials for an active 

outreach and promotion of the developed business model. Through a variety of 

communication items, each pilot city wants to create widespread awareness of energy efficient 

behaviour and the benefits for residents to join the scheme. They based some of their activities 
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on the recommendations made in the practical guidelines and toolkit that had been published 

earlier by POWER UP partner University of Manchester (deliverable D3.1 Knowledge transfer 

on Engagement with Vulnerable Households). This document is available online. 

 

The materials presented in this report are developed by pilots to support the implementation 

of the Communication Campaigns (Deliverable D5.1 - upcoming). Guidance was provided by 

WP4 leader Energy Cities and each pilot had the freedom to adapt POWER UP-branded 

communication items to its specific needs while respecting the H2020 branding rules. 

  

Experience has shown that a powerful communication campaign targets the right people, 

happens at the right time and ð most importantly ð mixes different communication tools. For 

the present report, the authors present the communication materials per pilot. On the next 

pages we will give a short overview and a few examples of what has been prepared for local 

level outreach.  

 
  

https://www.socialenergyplayers.eu/resources/engagement-toolkit/
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2.Local communication 
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Ecopower (Belgium) 
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Target groups  
 

¶ Low-income (demand from poverty organisations) 

¶ Single person households 

¶ (Social) renters 

¶ Elderly people 

 

Leaflets, letters and posters  
 

Leaflets, and even more letters are a great way to get the information straight into peopleõs 

hands. Both the municipality of Eeklo and its partner Ecopower, the Belgian energy 

cooperative, sent out letters in two different rounds. In a first round, Eeklo was addressing 

inhabitants in vulnerable situations and explained the benefits of getting a social cooperative 

share. 

 

These postal mailings were followed up with direct phone calls. Success rate of involving 

vulnerable residents in the scheme thereby increased from 8% to 78% according to the 

consortium partner Eeklo. Later in 2024, Eeklo wrote to all landlords of real estate in the 

municipality promoting a model developed by Ecopower as an energy poverty mitigation 

measure (D3.2) that allows landlords and tenants to realize PV on rental homes. Following a 

first postal mailing to landlords, Ecopower and Eeklo organized workshops to allow for 

questions and answers.  
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Figure 2 - Leaflet describing the process to get information about the POWER UP scheme and 

how and when to get involved  

 

 

   

Figure 3 - Letters sent by the municipality of Eeklo to inhabitants in vulnerable situations 
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Eeklo used the POWER UP logo on the posters and leaflets to clearly refer to the project. The 

EU logo has not been added in order to keep communication clear and accessible, but EU 

funding was stressed whenever possible.  

 

In order to onboard the highest possible number of current and future POWER UP participants 

in the new energy service around PV installations, Eeklo and Ecopower also promoted this offer 

for social solar panels in the printed city magazine that was distributed to all residents in March 

2024.  
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Figure 4 - Leaflets - letters Eeklo 
 

Table 1 ð Key leaflet and letters activities in Eeklo 

Date of publication Main message 

April 2023 Eeklo was addressing inhabitants in vulnerable situations 

and explained the benefits of getting a social cooperative 

share. 

24/04/2024 (leaflet PV on rental home) Tenant or homeowner? PV on your rental home is possible 

with this freely available split-incentive model.  

April 2024 Letter to every homeowner to inform about the possibilities 

of PV on their rental home and to invite them to the 

information session.  

 

Eeklo produced a local energy guide to provide energy-efficiency advice to inhabitants, and 

especially energy-poor ones. The guide bundles energy related information such as social 

measures at local, regional and federal levels. Everything is explained in plain language and 

readers get referred to local services for further advice. This guide was designed together with 

an expert-by-experience (i.e. someone having lived in energy poverty herself) and the 

attendees of first POWER UP engagement workshops. It is also available on the Flemish pilot 

page of the POWER UP website and teased via an article in English.  

 

https://www.socialenergyplayers.eu/resources/zonnepanelen-op-uw-huurwoning-huurder-verhuurder-model/
https://www.socialenergyplayers.eu/resources/zonnepanelen-op-uw-huurwoning-huurder-verhuurder-model/
https://www.socialenergyplayers.eu/news/practical-guidance-for-tenants-and-landlords-with-pv-appetite/
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Figure 5 - Extract of Eekloõs energy guide produced in 2023 

 

Eeklo presented similar key information about their pilot and the urgency of the topic in 

different formats on posters that were publicly displayed. 

 

 

Figure 6 - Poster describing the process to get information about the POWER UP scheme and 

how and when to get involved (co-creation workshops) 
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Radio / video  

 

There have been no radio or video spots in Eeklo before August 2024. The partner shall 

produce a video in 2025. Based on recent experience, this media has been considered to have 

a low impact for the target group (compared to more personal actions) and was therefore not 

part of priority comms actions. 

 

Articles in media  
 

Eeklo and Ecopower produced and contributed to a considerable amount of articles in printed 

and online media to disseminate the pilot activities and recruit more participants to the 

activities. 

 

  

Figure 7 - Eekloõs POWER UP work and energy guide featured in local newspapers: Hln.be and 

VRT.be 

 

Table 2 ð Summary of articles in local media featuring Eeklo pilot activities 

Date of 

publication 

Title of article Key message Source Type of source 
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7/10/2022 Eeklo wil ook 

mensen in 

kansarmoede 

aan meest 

goedkope 

energie helpen 

Investment and 

social shares 

Het Laatste 

Nieuws 

https://www.hln.

be/eeklo/eeklo-

wil-ook-mensen-

in-kansarmoede-

aan-meest-

goedkope-

energie-

helpen~abaa1c8f

/?referrer=https

%3A%2F%2Fww

w.google.com%2

F  

Regional 

newspaper 

30/11/2022 Stad gaat 

aandelen in 

windenergie 

ôuitlenenõ: 

òLagere factuur 

voor inwoners 

die geen recht 

hebben op 

sociaal tariefó 

Investment and 

social shares 

Het Nieuwsblad 

https://www.nieu

wsblad.be/cnt/d

mf20221130_956

71206 

Regional 

newspaper 

30/11/2022 Eeklo leent 100 

kwetsbare 

gezinnen 

aandelen in 

windmolen om 

energiefactuur 

permanent te 

doen dalen 

Investment and 

shares 

https://www.vrt.be

/vrtnws/nl/2022/11

/30/eeklo-leent-

100-kwetsbare-

gezinnen-

aandelen-in-

windmolen-om-

ener/ 

Regional news 

30/11/2022 Eeklo investeert 

in windturbine 

aan de 

Huysmanhoeve 

Investment and 

shares 

Seniorennet 

https://blog.senior

ennet.be/awbeir/a

Regional blog 

https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.hln.be/eeklo/eeklo-wil-ook-mensen-in-kansarmoede-aan-meest-goedkope-energie-helpen~abaa1c8f/?referrer=https%3A%2F%2Fwww.google.com%2F
https://www.nieuwsblad.be/cnt/dmf20221130_95671206
https://www.nieuwsblad.be/cnt/dmf20221130_95671206
https://www.nieuwsblad.be/cnt/dmf20221130_95671206
https://www.nieuwsblad.be/cnt/dmf20221130_95671206
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://www.vrt.be/vrtnws/nl/2022/11/30/eeklo-leent-100-kwetsbare-gezinnen-aandelen-in-windmolen-om-ener/
https://blog.seniorennet.be/awbeir/archief.php?ID=2514435
https://blog.seniorennet.be/awbeir/archief.php?ID=2514435
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rchief.php?ID=251

4435 

18/1/2023 Power Up maakt 

energiefacturen 

opnieuw 

betaalbaar 

POWER UP 

makes energy 

bills affordable 

Gemeente voor de 

Toekomst 

https://www.geme

entevoordetoeko

mst.be/artikel/po

wer-maakt-

energiefacturen-

opnieuw-

betaalbaar?utm_s

ource=Mailing+Lij

st&utm_medium=

email&utm_camp

aign=Gemeente+

voor+de+Toekom

st+230119 

Regional 

magazine  

newsletter 

14/02/2023 Eerste hulp bij 

Energie: Eeklo 

lanceert een 

eigen 

energiegids 

Energy guide 

now available 

https://www.hln.b

e/eeklo/eerste-

hulp-bij-energie-

eeklo-lanceert-

een-eigen-

energiegids~a12c

606e/ 

Regional 

newspaper 

02/03/2023 Eerste Hulp bij 

Energievragen: 

nieuwe gids 

bundelt alle info 

in klare taal 

Energy guide 

now available 

Het Nieuwsblad Regional 

newspaper 

27/03/2023 POWER UP 

maakt 

energiefacturen 

opnieuw 

betaalbaar 

POWERUP 

makes energy 

bills affordable 

Sociaal.net Regional website 

https://blog.seniorennet.be/awbeir/archief.php?ID=2514435
https://blog.seniorennet.be/awbeir/archief.php?ID=2514435
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.gemeentevoordetoekomst.be/artikel/power-maakt-energiefacturen-opnieuw-betaalbaar?utm_source=Mailing+Lijst&utm_medium=email&utm_campaign=Gemeente+voor+de+Toekomst+230119
https://www.nieuwsblad.be/cnt/dmf20230302_95073486
https://sociaal.net/verhaal/energiearmoede-eeklo-kwetsbare-gezinnen-groene-stroom
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13/06/2023 Sociale 

energieaandelen 

Publication of 

Power Up Eeklo 

as a case study in 

the climate good 

practices 

database of vvsg 

VVSG Regional website 

6/7/23 Stad Eeklo 

energiearmoede 

aanpakken via 

sociale aandelen 

First phase of 

Power Up is a 

success 

Het Laatste 

Nieuws 

Regional 

newspaper 

7/7/23 Eeklo zorgt voor 

groene energie 

voor 20-tal 

kwetsare 

gezinnen. 

First phase of 

Power UP is a 

success 

https://www.vrt.b

e/vrtnws/nl/2023

/07/06/eeklo-

zorgt-voor-

groene-energie-

voor-20-tal-

kwetsbare-

gezinnen/ 

 

17/7/23 The future: The 

social 

opportunities of 

the climate 

transition 

Power Up as an 

example for 

inclusive local 

energytransition 

VVSG Regional website 

20/10/2023 Proefproject: 

coöperatieve 

zonnepanelen 

op daken van 

huurwoningen 

Eeklo and 

Ecopower start a 

pilot project on 

PV on rental 

homes 

Ecopower 

website 

Regional website 

17/11/2023 POWER UP 

project in Eeklo 

wint Europese 

prijs voor sociale 

innovatie 

Eeklo pilot wins 

European social 

innovation award 

Ecopower 

website 

Regional website 

1/12/2023 PowerUp maakt 

energiefacturen 

Eeklo pilot as 

best practice in 

Gemeente voor 

de toekomst 

Website and 

magazine 

https://www.vvsg.be/kennis/praktijken/praktijkendatabank/sociale-energie-aandelen
https://www.hln.be/eeklo/stad-eeklo-energiearmoede-aanpakken-via-sociale-aandelen~a38e3eb1/?cb=df67ff80813cbd5d50f6f3dbb57e8776&auth_rd=1
https://www.hln.be/eeklo/stad-eeklo-energiearmoede-aanpakken-via-sociale-aandelen~a38e3eb1/?cb=df67ff80813cbd5d50f6f3dbb57e8776&auth_rd=1
https://www.vvsg.be/kennisitem/vvsg/in-lokaal-digitaal-zomer-2023-de-toekomst-de-sociale-kansen-van-de-klimaattransitie
https://www.gemeentevoordetoekomst.be/inspiratieboek
https://www.gemeentevoordetoekomst.be/inspiratieboek
https://www.ecopower.be/nieuws/power-up-project-in-eeklo-wint-europese-prijs-voor-sociale-innovatie
https://www.ecopower.be/nieuws/power-up-project-in-eeklo-wint-europese-prijs-voor-sociale-innovatie
https://www.gemeentevoordetoekomst.be/inspiratieboek
https://www.gemeentevoordetoekomst.be/inspiratieboek
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the inspirational 

book for 

sustainable local 

policy 

13/03/2024 Social innovation 

award for Power 

Up Eeklo pilot 

Ecopower 

member 

magazin 

mentioning the 

social innovation 

award 

PowerPost Member journal 

 

Website(s) 
 

Information available in Eekloõs energy guide was also published on the city website, which has been 

reorganized, with a dedicated energy section, energy poverty section, and a webpage on POWER UP pilot. 

 

In order to make digital communications more trustful and personal for residents and to ease the contact, 

the City of Eeklo even created a dedicated email address and webpage which featured on all online and 

offline communication items.  

 

 

Figure 8 - trust-building through personal contact in Eeklo 

 

At the beginning of the project, the website of the municipality of Eeklo had been revamped to host 

information related to the social cooperative shares: A POWER UP online webpage of the pilot was 

incorporated in the existing municipal website. Moreover, the above-mentioned communication with 

landlords in Eeklo nurtured reflections about the PV related cost-benefit analysis model. The testing phase 

led to several improvements of the model, which was then published for free use on the Ecopower website 

in August 2024. 

 
 
 

https://cdn.nimbu.io/s/4tn7vz5/channelentries/izjq7bx/files/1710160051213/powerpost69_digitaal.pdf?t8he2vu
https://www.eeklo.be/energie
https://www.eeklo.be/energie
https://www.eeklo.be/eerste-hulp-bij-energieproblemen
https://www.eeklo.be/powerup
https://www.eeklo.be/powerup
https://www.ecopower.be/groene-stroom/onze-aanpak
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Social media 
 

Eeklo and Ecopower used their social media to share a large amount of content to recruit more 

participants to the activities and share information about the project. 

 

 
Figure 9 - Example of a Facebook post, encouraging users in Flemish to join the pilot 

 

The post was accompanied by a call-to-action in Flemish saying òThrough the European project 

'POWER UP!' Eeklo wants to tackle energy poverty and ensure that everyone in Eeklo has access 

to local affordable, renewable energy. That is why 100 shares of 250 euros are being lent to 

vulnerable families for the cooperative wind turbine of Ecopower. Read all about it 

on www.eeklo.be/opstart-powerup.ó 

 

Table 3 ð Summary of the social media content from Eeklo and Ecopower 

Date of post Social 

media 

Account Link to post 

22/11/2022 Facebook @eeklo 
https://www.facebook.com/photo/?fbid=58176982

3958924&set=a.474955687973672 

15/02/2023 Facebook @eeklo 

https://www.facebook.com/eeklo/posts/pfbid0avrD

cMnjWPDyN8jQ5Gak268ybMMWoa4UsGqE2fSJHf

VHQ2RjegFTZabsUBnVW2SKl 

http://www.eeklo.be/opstart-powerup?fbclid=IwZXh0bgNhZW0CMTAAAR1ug95poST2Rkj4RR2fTidbR6fgHvoW8XyGSP3we7Z3mPWgk3sBtpPpWIQ_aem_7It5myGN7bcy3tkFImrpgA
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15/02/2023 Facebook 

Wijkcentrum De 

Kring 

https://www.facebook.com/wijkcentrumdekring/po

sts/pfbid02nA4uoeNfwmW9cC9ChuJvA1pP19FCEf2

kVkZ6tkyM5eeZrLNeimb6XyLEDb773HVhl 

06/07/2023 Facebook @eeklo 
https://www.facebook.com/photo/?fbid=767965118

672726&set=a.474955687973672 

24/10/2023 Facebook @eeklo 
https://www.facebook.com/photo?fbid=844916090

977628&set=a.474955687973672 

23/11/2023 Facebook @ecopower  

https://www.facebook.com/ecopower/posts/pfbid0

NsRVTksjgXrTbxBATrvtNB4s1qGvPhmjZFAsZMpnLu

VgVcQqySjhMJLuUjLMCoxDl 

23/10/2023 Facebook @ecopower 

https://www.facebook.com/ecopower/posts/pfbid0

2Zb3bUtHegz1PFtb7rETwx8ejxX4FQVhHjTSTfNknd

nFRZDMxN3fH6BP4ZBFGVd2Hl 

01/03/2024 LinkedIn @ecopower  

https://www.linkedin.com/posts/ecopower-

cv_eupowerup-energypoverty-activity-

7152630544743165952-

Fk6Y?utm_source=share&utm_medium=member_

desktop 

01/03/2024 LinkedIn @ecopower  

https://www.linkedin.com/posts/ecopower-

cv_proefproject-co%C3%B6peratieve-

zonnepanelen-op-activity-7122289081794867201-

T3NI?utm_source=share&utm_medium=member_

desktop 

25/04/2024 Facebook @ eeklo 

https://www.facebook.com/eeklo/photos/-zon-in-

eeklo-zonnepanelen-op-huurwoningenstad-eeklo-

lanceert-samen-met-

burgerco/974555468013689/?_rdr 

 

Events 
 

In 2024, Ecopower participated in several third-party events in the city and elsewhere to 

disseminate and promote the pilot scheme in a targeted way to citizens, including the summer 

feast at the Huysmanhoeve wind turbine organised by the citizen energy cooperative Volterra 

(May 12th - agenda).  

 

Due to the barriers encountered in the influx of new participants, an adapted communication 

campaign (updated leaflets and posters, and a short promotion video) is being prepared by 

Ecopower and Eeklo and will be used to launch a second wave of promotion and dissemination 

in the fall of 2024/2025.   

https://www.facebook.com/photo/?fbid=767965118672726&set=a.474955687973672
https://www.facebook.com/photo/?fbid=767965118672726&set=a.474955687973672
https://www.facebook.com/photo?fbid=844916090977628&set=a.474955687973672
https://www.facebook.com/photo?fbid=844916090977628&set=a.474955687973672
https://www.facebook.com/ecopower/posts/pfbid0NsRVTksjgXrTbxBATrvtNB4s1qGvPhmjZFAsZMpnLuVgVcQqySjhMJLuUjLMCoxDl
https://www.facebook.com/ecopower/posts/pfbid0NsRVTksjgXrTbxBATrvtNB4s1qGvPhmjZFAsZMpnLuVgVcQqySjhMJLuUjLMCoxDl
https://www.facebook.com/ecopower/posts/pfbid0NsRVTksjgXrTbxBATrvtNB4s1qGvPhmjZFAsZMpnLuVgVcQqySjhMJLuUjLMCoxDl
https://www.facebook.com/ecopower/posts/pfbid02Zb3bUtHegz1PFtb7rETwx8ejxX4FQVhHjTSTfNkndnFRZDMxN3fH6BP4ZBFGVd2Hl
https://www.facebook.com/ecopower/posts/pfbid02Zb3bUtHegz1PFtb7rETwx8ejxX4FQVhHjTSTfNkndnFRZDMxN3fH6BP4ZBFGVd2Hl
https://www.facebook.com/ecopower/posts/pfbid02Zb3bUtHegz1PFtb7rETwx8ejxX4FQVhHjTSTfNkndnFRZDMxN3fH6BP4ZBFGVd2Hl
https://www.linkedin.com/posts/ecopower-cv_eupowerup-energypoverty-activity-7152630544743165952-Fk6Y?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_eupowerup-energypoverty-activity-7152630544743165952-Fk6Y?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_eupowerup-energypoverty-activity-7152630544743165952-Fk6Y?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_eupowerup-energypoverty-activity-7152630544743165952-Fk6Y?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_eupowerup-energypoverty-activity-7152630544743165952-Fk6Y?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_proefproject-co%C3%B6peratieve-zonnepanelen-op-activity-7122289081794867201-T3NI?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_proefproject-co%C3%B6peratieve-zonnepanelen-op-activity-7122289081794867201-T3NI?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_proefproject-co%C3%B6peratieve-zonnepanelen-op-activity-7122289081794867201-T3NI?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_proefproject-co%C3%B6peratieve-zonnepanelen-op-activity-7122289081794867201-T3NI?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ecopower-cv_proefproject-co%C3%B6peratieve-zonnepanelen-op-activity-7122289081794867201-T3NI?utm_source=share&utm_medium=member_desktop
https://www.facebook.com/eeklo/photos/-zon-in-eeklo-zonnepanelen-op-huurwoningenstad-eeklo-lanceert-samen-met-burgerco/974555468013689/?_rdr
https://www.facebook.com/eeklo/photos/-zon-in-eeklo-zonnepanelen-op-huurwoningenstad-eeklo-lanceert-samen-met-burgerco/974555468013689/?_rdr
https://www.facebook.com/eeklo/photos/-zon-in-eeklo-zonnepanelen-op-huurwoningenstad-eeklo-lanceert-samen-met-burgerco/974555468013689/?_rdr
https://www.facebook.com/eeklo/photos/-zon-in-eeklo-zonnepanelen-op-huurwoningenstad-eeklo-lanceert-samen-met-burgerco/974555468013689/?_rdr
https://volterra.be/zonnewindfeest/
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Table 4 ð Key local dissemination events at Eeklo 

Type of activity Date Place Topic Organiser 

Info meetings 15/5/2023 Eeklo 

Info session Power 

Up Eeklo + ligo 

Info meetings 22/5/2023 Eeklo 

Info session Power 

Up Eeklo + ligo 

Info meetings 5/6/2023 Eeklo 

Info session Power 

Up Eeklo + ligo 

Info meetings 12/6/23 Eeklo 

Info session Power 

Up Eeklo + ligo 

Stand at event 12/5/2024 Eeklo 

Summerfeast 

energy community 

Volterra 

Volterra + 

Ecopower 

 

Special interest channels 
 

The clear identification of a target audience is the best prerequisite to deliver a message that 

is being heard and followed. Within the POWER UP project, pilots started to use very specific 

channels targeting a particular segment of the target audience. The Belgian pilot is the best 

example: With elderly people being often very much affected by energy poverty, the city of 

Eeklo and Ecopower were mindful about reaching out to this group of residents. Through the 

webpages of SeniorenNet, they managed to inform in a very targeted way.  
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Figure 10 - Article about POWER UP and ways to participate on the platform SeniorenNet 
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03
3.Local communication 

materials by Roznov pod 

Radhostem (Czech 

Republic) 
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Target groups  
 
 

¶ Citizens with a special focus on: 

o residential homeowners 

o apartment building owners 

o tenants of municipally owned buildings 

¶ City Council 

¶ Municipal Staff 

 

Posters 
 

Printed posters were displayed and distributed by the Czech pilot to inform about the scheme, 

share energy-efficient knowledge and invite to information sessions. 

 

 

 

Figure 11 -Poster displayed in Roznov to attract interested citizens to the new energy scheme 
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Figure 12 - Poster and quiz used before and during the Earth Day event in 2024 in Roznov 

 

Table 5 ð Key posters produced and their messages for Roznov pilot 

Date of display Main message 

February 2023 Join the co-creation workshop on 2 Feb and 23 Feb 2023 

March 2023 Meeting with citizens - Energy prices 

March 2023 Meeting with citizens - Energy measures in Apartment Buildings 

April 2023 Meeting with citizens - Energy measures in Family Homes 

November 2023 Meeting with citizens - How to deal with energy after 2023 

November 2023 Info event for citizens - How to deal with energy after 2023 

April 2024 The Earth Day - public event 
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Figure 13 - Stand in Roznov during an Earth Day event 

 

Radio / video  
 

RoĤnov pilot managed to be present in local TV stations, sharing the pilot activities and 

recruiting participants. 

 

 

Figure 14 - Beskyd Televize ð coverage of a POWER UP information event in January 2024 
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Table 6 ð Summary of video spots and TV coverage for Roznov pilot 

Date of publication Main message Place of distribution 

26 January 2023 Info about series of workshops re energy 

savings 

TV Beskyd 

14 February 2023 TV coverage of the 1st workshop with 

citizens, focused on house refits for low-

income households 

TV Beskyd 

14 March 2023 TV coverage of the 2nd workshop with 

citizens, topci: energy prices, invoicing, 

switching of suppliers 

TV Beskyd 

16 March 2023 Info about the last two meetings with 

citizens re energy savings/EE projects in 

apartment and family houses 

TV Beskyd 

30 March 2023 TV coverage of the 3rd workshop with 

citizens (21 March 23), aimed at 

renovations of apartment buildings 

TV Beskyd 

18 April 2023 TV coverage of the 4th workshop with 

citizens (12 Apr 23), aimed at renovations 

of family houses 

TV Beskyd 

 

Articles in media  
 
The pilot managed to have an important presence in local media. It is important to note that, 

the city not being a formal partner in the project, some project-related press releases published 

on official city channels do not include the required EU publicity elements. As a project partner, 

SEMMO takes responsibility for ensuring visibility requirements are metñparticularly when 

organising events in cooperation with the city. That said, the city supports SEMMOõs efforts, 

and is exploring ways to feature relevant information on their platforms in the future, where 

appropriate. 

 
 

https://www.tvbeskyd.cz/ptame-se-besedy-na-tema-energie-a-uspory/
https://www.tvbeskyd.cz/mesto-usporadalo-besedu-o-moznostech-cerpani-dotaci-na-zatepleni-domu-pro-seniory-a-nizkoprijmove-domacnosti/
https://www.tvbeskyd.cz/v-roznove-se-lide-na-besede-dozvedeli-jak-se-vyznat-v-energiich/
https://www.tvbeskyd.cz/ptame-se-treti-beseda-na-tema-energii/
https://www.tvbeskyd.cz/obyvatele-bytovych-domu-besedovali-o-usporach-za-energie/
https://www.tvbeskyd.cz/na-dalsi-energeticke-besede-se-mluvilo-o-uspornych-opatrenich-v-rodinnych-domech/
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Table 7 ð Summary of articles related to the Czech pilot activities in local media 

Date of 

publication 

Title of article Key message Source Type of 

source 

03/03/2023 Beseda na téma 

Jak se vyznat v 

energi²ch pśil§kala 

v²ce neĤ des²tku 

lidí, 44/2023. 

Summary of 

second 

meeting with 

citizens, 

within co-

creation 

workshops 

Roznov.czv City website 

10/02/2023 Pozvánka na 

besedu pro obĽany 

"Jak se vyznat v 

energi²chò 

Join our event https://www.mesto-

zubri.cz/novinky/pozv

anka-na-besedu-pro-

obcany-jak-se-

vyznat-v-energiich 

Municipality 

website 

03/03/2023 Beseda na téma 

Jak se vyznat v 

energi²ch pśil§kala 

v²ce neĤ des²tku 

lidí, 44/2023. 

Press release 

about 

meeting with 

citizens 

https://www.roznov.cz

/cs/aktualne-z-mesta-

a-okoli/tiskove-

zpravy/beseda-na-

tema-jak-se-vyznat-v-

energiich-prilakala-

vice-nez-desitku-lidi-

44-2023.html 

City website 

7/3/23 Beseda na téma 

Jak se vyznat v 

energi²ch pśinesla 

lidem uĤiteĽn® 

informace 

Summary of 

meeting with 

citizens 

https://www.klubnovin

aruzlin.cz/news/besed

a-na-tema-jak-se-

vyznat-v-energiich-

prinesla-lidem-

uzitecne-informace/ 

Information 

server of the 

Syndicate of 

Journalists 

of the Zlín 

Region 

16/03/2023 Beseda v RoĤnovŋ 

pod RadhoĢtŋm 

Invitation to 

an event 

https://www.sos-

msk.cz/events/event/

beseda-v-roznove-

pod-radhostem-3/ 

Local Action 

Group 

website 

https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-pro-obcany-jak-se-vyznat-v-energiich
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-pro-obcany-jak-se-vyznat-v-energiich
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-pro-obcany-jak-se-vyznat-v-energiich
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-pro-obcany-jak-se-vyznat-v-energiich
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-pro-obcany-jak-se-vyznat-v-energiich
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/beseda-na-tema-jak-se-vyznat-v-energiich-prilakala-vice-nez-desitku-lidi-44-2023.html
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.klubnovinaruzlin.cz/news/beseda-na-tema-jak-se-vyznat-v-energiich-prinesla-lidem-uzitecne-informace/
https://www.sos-msk.cz/events/event/beseda-v-roznove-pod-radhostem-3/
https://www.sos-msk.cz/events/event/beseda-v-roznove-pod-radhostem-3/
https://www.sos-msk.cz/events/event/beseda-v-roznove-pod-radhostem-3/
https://www.sos-msk.cz/events/event/beseda-v-roznove-pod-radhostem-3/
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27/3/23 Pozvánka na 

besedu "Energie v 

rodinných domech" 

Invitation to 

an event 

https://www.mesto-

zubri.cz/novinky/pozv

anka-na-besedu-

energie-v-rodinnych-

domech 

Municipality 

website 

22/11/23 Jak na energie po 

roce 2023? 

Invitation to 

an event 

https://knir.cz/akce/ja

k-na-energie-po-

roce-2023/ 

Library 

webpage 

23/11/23 Jak na energie po 

roce 2023? 

Invitation to 

an event 

https://www.roznov.cz

/cs/aktualne-z-mesta-

a-okoli/novinky-z-

odboru-vyzvy/jak-na-

energie-po-roce-

2023.html 

City website 

11/12/23 Semin§śe SEMMO: 

Podpora 

energetické 

udrĤitelnosti v 

Ľeskĩch a 

evropských 

mŋstech 

Short news 

item about 

the 29 Nov 

23 event with 

citizens in 

RoĤnov 

https://semmo.cz/202

3/12/seminare-

semmo-podpora-

energeticke-

udrzitelnosti-v-

ceskych-a-

evropskych-mestech/ 

SEMMO 

web 

10/4/2024 Dny Zemŋ v 

RoĤnovŋ 

Invite to an 

event 

City of RoĤnov web Municipality 

website 

23/4/24 Energie v 

rodinných domech 

Invite to an 

event 

Roznov.cz City website 

23/04/2024 BESEDA - ENERGIE 

V RODINNÝCH 

DOMECH 

Invite to an 

event 

Prostredni Becva  Municipality 

website 

29/04/2024 POWER UP na 

Dnech Zemŋ v 

RoĤnovŋ pod 

RadhoĢtŋm 

report on the 

event 

SEMMO SEMMO 

web 

7/5/24 Dny Zemŋ v 

RoĤnovŋ byly pln® 

Report on the 

event 

City of RoĤnov web Municipality 

website 

https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-energie-v-rodinnych-domech
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-energie-v-rodinnych-domech
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-energie-v-rodinnych-domech
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-energie-v-rodinnych-domech
https://www.mesto-zubri.cz/novinky/pozvanka-na-besedu-energie-v-rodinnych-domech
https://knir.cz/akce/jak-na-energie-po-roce-2023/
https://knir.cz/akce/jak-na-energie-po-roce-2023/
https://knir.cz/akce/jak-na-energie-po-roce-2023/
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/novinky-z-odboru-vyzvy/jak-na-energie-po-roce-2023.html
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://semmo.cz/2023/12/seminare-semmo-podpora-energeticke-udrzitelnosti-v-ceskych-a-evropskych-mestech/
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/dny-zeme-v-roznove.html
https://www.roznov.cz/redakce/index.php?rok=&mesic=&den=&lanG=cs&detail=43171&subakce=events&xuser=
https://www.prostrednibecva.cz/aktuality/besedaenergie-v-rodinnych-domech
https://semmo.cz/2024/04/power-up-na-dnech-zeme-v-roznove-pod-radhostem/
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/dny-zeme-v-roznove-byly-plne-aktivit-a-vzdelavacich-akci.html
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aktivit a 

vzdŋl§vac²ch akc² 

20/8/24 Cesta za dobrou 

praxí: komunitní 

projekty v Lipsku a 

okolí 

Report on the 

event 

SEMMO SEMMO 

web 

16/10/2024 RoĤnov pod 

RadhoĢtŋm 

rozĢiśuje sluĤby 

Energoporadny: 

Nový web nabízí 

poradenství a 

nástroje pro 

efektivn² vyuĤ²v§n² 

energie 

Press release 

about 

meeting with 

citizens 

City of RoĤnov web 

SEMMO  

Municipality 

website 

SEMMO 

web 

27/10/2024 RoĤnov rozĢiśuje 

sluĤby 

Energoporadny, 

rady najdou 

zájemci na novém 

webu 

Press release 

about 

meeting with 

citizens 

ValaĢskĩ den²k Local 

newspaper 

 

Website(s) 
 

Easy-access advice is being brought to the citizens of Roznov via a dedicated website that 

serves as a digital one-stop-shop of the municipality. It informs about energy consultation 

services offered by the City of RoĤnov to residents, including information on energy savings, 

available subsidy funding, and examples of good practices. 

 

https://semmo.cz/2024/08/cesta-za-dobrou-praxi-komunitni-projekty-v-lipsku-a-okoli/
https://www.roznov.cz/cs/aktualne-z-mesta-a-okoli/tiskove-zpravy/roznov-pod-radhostem-rozsiruje-sluzby-energoporadny-novy-web-nabizi-poradenstvi-a-nastroje-pro-efektivni-vyuzivani-energie.html
https://semmo.cz/2024/10/roznov-pod-radhostem-rozsiruje-sluzby-energoporadny/
https://valassky.denik.cz/podnikani/roznov-pod-radhostem-energoporadna-energie-uspory-web.html
https://energoporadnaroznov.cz/
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Figure 15 -The digital one-stop-shop of the municipality of Roznov pod Radhostem 

 

Social media 
 

The Czech pilot used social media to disseminate the different activities and events and engage 

with vulnerable households. 
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Figure 16 - Event post on the Facebook account of RoĤnov to engage energy poor households 

and inhabitants of the pilot area 

 

Table 8 ð Social media posts for RoĤnov 

Date of post Social media Account Link to post 

01/03/2023 Facebook 

Mesto 

Roznov 

https://www.facebook.com/mesto.roznovpodrad

hostem/photos/pb.100064537246174.-

2207520000/6076609405694613/?type=3&locale

=cs_CZ 

05/03/2023 Facebook 

TV 

Beskyd 

https://www.facebook.com/photo.php?fbid=7713

88497797902&set=pb.100047802765825.-

2207520000&type=3 

05/03/2023 Facebook 

TV 

Beskyd 

https://www.facebook.com/tvbeskyd/posts/pfbid

0HF2EyBLFzjCeY7fubT5ptESF2gbDUQ9xUi8Ppva

P369miPfzgkrhu7kqFQfdQXFvl 

09/03/2023 Facebook 

Mesto 

Roznov 

https://www.facebook.com/mesto.roznovpodrad

hostem/photos/pb.100064537246174.-

2207520000/6102690629753157/?type=3&locale

=cs_CZ 

20/03/2023 Facebook 

Mesto 

Roznov 

https://www.facebook.com/mesto.roznovpodrad

hostem/photos/pb.100064537246174.-

https://www.facebook.com/mesto.roznovpodradhostem/photos/pb.100064537246174.-2207520000/6076609405694613/?type=3&locale=cs_CZ
https://www.facebook.com/mesto.roznovpodradhostem/photos/pb.100064537246174.-2207520000/6076609405694613/?type=3&locale=cs_CZ
https://www.facebook.com/mesto.roznovpodradhostem/photos/pb.100064537246174.-2207520000/6076609405694613/?type=3&locale=cs_CZ
https://www.facebook.com/mesto.roznovpodradhostem/photos/pb.100064537246174.-2207520000/6076609405694613/?type=3&locale=cs_CZ
https://www.facebook.com/photo.php?fbid=771388497797902&set=pb.100047802765825.-2207520000&type=3
https://www.facebook.com/photo.php?fbid=771388497797902&set=pb.100047802765825.-2207520000&type=3
https://www.facebook.com/photo.php?fbid=771388497797902&set=pb.100047802765825.-2207520000&type=3
https://www.facebook.com/tvbeskyd/posts/pfbid0HF2EyBLFzjCeY7fubT5ptESF2gbDUQ9xUi8PpvaP369miPfzgkrhu7kqFQfdQXFvl
https://www.facebook.com/tvbeskyd/posts/pfbid0HF2EyBLFzjCeY7fubT5ptESF2gbDUQ9xUi8PpvaP369miPfzgkrhu7kqFQfdQXFvl
https://www.facebook.com/tvbeskyd/posts/pfbid0HF2EyBLFzjCeY7fubT5ptESF2gbDUQ9xUi8PpvaP369miPfzgkrhu7kqFQfdQXFvl
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2207520000/6137824216239798/?type=3&locale

=cs_CZ 

26/03/2023 Facebook 

TV 

Beskyd 

https://www.facebook.com/tvbeskyd/posts/pfbid

02BNiqFD3Fvcbj4bb2Hmfh5e65229sA3CEXyZCD

CcqTFrHtWJf3QE9LwSnhvABPT6wl 

26/03/2023 Facebook 

TV 

Beskyd 

https://www.facebook.com/photo/?fbid=787069

829563102&set=pb.100047802765825.-

2207520000 

28/11/2023 Facebook 

Mesto 

Roznov 

https://www.facebook.com/photo/?fbid=7217135

19989883&set=a.612583464236223 

28/11/2023 Facebook 

Mesto 

Roznov 

https://www.facebook.com/photo/?fbid=7217135

19989883&set=a.612583464236223&locale=cs_C

Z 

29/11/2023 Facebook 

TV 

Beskyd 

https://www.facebook.com/tvbeskyd/posts/pfbid

0t5WzoW3XvKV4grWPYschiQoTJsNMfCBbXZUu

2hjeHeK6Ea1iYbqdJVXK5FRgqAggl 

01/03/2024 Facebook 

Mesto 

Roznov 

https://www.facebook.com/reel/15686922739132

70 

 

Events 
 

Roznov organised several events to reach out either to vulnerable households or to the general 

public. The wider public has been addressed by piggy-backing a big local event: during Earth 

Day in April 2024, a POWER UP stand attracted residents of all ages in a green setting. Visitors 

could discover and talk about energy efficiency and options to benefit from local renewable 

energy through serious games (quiz etc.).  

 
Table 9 ð Local events for dissemination at RoĤnov 

Type of activity Date Place Topic Organiser 

Info meetings 29/11/23 RoĤnov 

How to deal with 

energy 

RoĤnov + 

SEMMO 

Awareness event 26/04/2024 RoĤnov 

Energy Savings 

and Renewables City of RoĤnov 

https://www.facebook.com/tvbeskyd/posts/pfbid02BNiqFD3Fvcbj4bb2Hmfh5e65229sA3CEXyZCDCcqTFrHtWJf3QE9LwSnhvABPT6wl
https://www.facebook.com/tvbeskyd/posts/pfbid02BNiqFD3Fvcbj4bb2Hmfh5e65229sA3CEXyZCDCcqTFrHtWJf3QE9LwSnhvABPT6wl
https://www.facebook.com/tvbeskyd/posts/pfbid02BNiqFD3Fvcbj4bb2Hmfh5e65229sA3CEXyZCDCcqTFrHtWJf3QE9LwSnhvABPT6wl
https://www.facebook.com/photo/?fbid=787069829563102&set=pb.100047802765825.-2207520000
https://www.facebook.com/photo/?fbid=787069829563102&set=pb.100047802765825.-2207520000
https://www.facebook.com/photo/?fbid=787069829563102&set=pb.100047802765825.-2207520000
https://www.facebook.com/photo/?fbid=721713519989883&set=a.612583464236223&locale=cs_CZ
https://www.facebook.com/photo/?fbid=721713519989883&set=a.612583464236223&locale=cs_CZ
https://www.facebook.com/photo/?fbid=721713519989883&set=a.612583464236223&locale=cs_CZ
https://www.facebook.com/tvbeskyd/posts/pfbid0t5WzoW3XvKV4grWPYschiQoTJsNMfCBbXZUu2hjeHeK6Ea1iYbqdJVXK5FRgqAggl
https://www.facebook.com/tvbeskyd/posts/pfbid0t5WzoW3XvKV4grWPYschiQoTJsNMfCBbXZUu2hjeHeK6Ea1iYbqdJVXK5FRgqAggl
https://www.facebook.com/tvbeskyd/posts/pfbid0t5WzoW3XvKV4grWPYschiQoTJsNMfCBbXZUu2hjeHeK6Ea1iYbqdJVXK5FRgqAggl
https://www.facebook.com/reel/1568692273913270
https://www.facebook.com/reel/1568692273913270
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04
4.Local communication 

materials by UCSA (Italy) 

and its municipalities  
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Target groups  
 

Å Residents from selected apartment buildings  

Å Families in energy poverty situation 

Å Students and parents related to the selected local schools  

Å Local associations and non-profit stakeholders (such as CARITAS) 

Å Representatives of UCSAõs Municipalities and other Municipalities included in same 

primary electrical cabin areas  

Å Other citizens and local SMEs  

Posters, leaflets, letters  and roll ups  
 

The Italian municipalities of UCSA together with the Sustainability Energy Agency AESS 

designed material including leaflets, flyers as well as targeted invitation letters to engage 

energy poor households and inhabitants of the municipalities of San Giuseppe Vesuviano and 

Palma Campania. 

 

      

Figure 17 - Posters 70x100 for a workshop informing about the pilot scheme (one poster for 

Palma Campania, one for San Giuseppe) 
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Figure 18 - Leaflets 50x70 for workshops in Palma Campania and San Giuseppe informing 

about the pilot scheme  

 
 

 

Figure 19 - Display of posters and leaflets in the municipal area. 
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Figure 20 -Invitation letters to join the energy community were addressed to citizens and city 

councillors as of 2023 
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The invitation letters were either hand-delivered or placed directly in the mailboxes of the 

buildings where the people we had previously identified as the 'target group' lived, ensuring 

they effectively reached the intended recipients. 

 

Figure 21 - Delivering invitation letters to the target group's mailboxes. 

 

 

Figure 22 - Roll-up created for the October 2023 events, displaying the titles of the meetings 

and a summary of their topics. 

 

Radio/Video  

UCSA had not yet produced any radio or video content, as they were waiting for the official 

establishment of the REC. Once it is formally constituted, they will proceed with the 

development of these materials, which are planned for completion within the first half of 2025. 
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Articles in media  
 

Pilot partners in the South of Italy went for press coverage in printed local and regional 

newspapers. UCSAõs planned launch of the energy community was communicated to 

journalists during a press conference and through personal emailing and was thereby 

promoted via the local media (one example below). All published articles for UCSA pilot are 

available here. 

 

 

 

Figure 23 - Publication in Gazzetta di Napoli on 12 April 2024 

 

https://drive.google.com/drive/folders/10b376Uvh2nrFReSpbjpTGxicWv9rNl-q?usp=sharing
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Figure 24 - Article announcing a press conference around POWER UP, 15 April 2024 

 

 

 

Figure 25 - Article announcing the first energy community to come, 19 April 2024 
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Figure 26 - Article in La Provincia Online from 22 April 2024 

 

 

Figure 27 - Article in Metropolis published on 23 April 2024 
 








































